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World Skate is the governing body recognized by 
the IOC for all sports performed on skating wheels. 

ABOUT 
WORLD SKATE

100 YEARS 
OF LEADERSHIP IN ROLLER SPORTS 
 

12,000 ATHLETES 
ENGAGED AT WORLD SKATE EVENTS 
 

137 NATIONAL FEDERATIONS 
AFFILIATED WITH WORLD SKATE
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Scootering is a dynamic, youth-driven sport that 
blends speed, style and technical skills. Over the last 
25 years, Scootering has grown from a new disci-
pline on the action sports scene into one of the most  
globally popular sports, performed in skateparks and 
city plazas worldwide. 

The diversity of Scootering, with athletes perform-
ing spectacular flips, spins and grinds, captivates 
audiences everywhere. Its strong youth appeal and  
vibrant community bring energy, authenticity, and visual  
impact in every event – from sports festivals to brand 
activations.

ABOUT  
SCOOTERING
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30 COUNTRIES 
Participating via recognised national governing bodies,  
who have registered over 400 riders in our events so far. 

MILLIONS OF VIEWS 
Social media and scootering are inseparable, having developed 
hand-in-hand over the past two decades, offering unique  
marketing opportunities and access to millions of young people. 

25 YEARS 
Born in 1999, Scootering has evolved from a grassroots  
movement into a globally established sport, engaging  
athletes and audiences around the world.

SCOOTERING 
IN NUMBERS
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The World Championship brings the world’s best rid-
ers to iconic urban environments, showcasing the 
sports at their highest level while maximising visibility 
and accessibility for all.

Each World Championship event spans 5–6 days, en-
compassing practice sessions, qualification rounds, 
and finals. Riders compete for prize money and rank-
ing points that determine their global standings and 
grant coveted pre-seeded status for future competi-
tions.

Every stage is documented through a comprehensive 
media package and a final live broadcast. The media 
package features high-quality photo and video con-
tent, produced in close collaboration with athletes 
during and after the event. 

ABOUT  
THE SCOOTERING  
WORLD  
CHAMPIONSHIP
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DELANEY BALL 
36.7K FOLLOWERS

RICHARD ZELINKA 
120K FOLLOWERS

LUCAS DI MEGLIO
51.6K FOLLOWERS

JUZZY CARTER 
404K FOLLOWERS

MIA CATALANO 
43.5K FOLLOWERS

JONATHAN PERRONI 
112K FOLLOWERS

JACK WALSH 
20.1K FOLLOWERS

KAI SAUNDERS 
227K FOLLOWERS

TOP  
STREET  
ATHLETES
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ALEXANDRA MADSEN 
29.2K FOLLOWERS

JORDAN ROBLES 
119K FOLLOWERS

ESTEBAN CLOT  
75.1K FOLLOWERS

JORDAN CLARK 
479K FOLLOWERS

LUCY EVANS 
19.6K FOLLOWERS

JAYDEN SHARMAN 
96.8K FOLLOWERS

ROOMET SAALIK 
55.3K FOLLOWERS

JAMIE HULL 
188K FOLLOWERS

TOP  
PARK  
ATHLETES
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CORE VALUES 
OF SCOOTERING

FREEDOM
There is no right or wrong
way to ride. Every trick 
reflects the individuality of 
the rider, and freedom of 
expression is what keeps 
Scootering creative, fun, 
and constantly evolving.

RESPECT
Spanning a world of di-
versity — across genders, 
race, culture, age, abili-
ty, and experience — the 
Scootering community is 
built on mutual respect, 
inclusion, and celebration 
of everyone who rides 
and supports the sport.

YOUTH
Among the most accessi-
ble action sports worldwi-
de, Scootering provides 
natural entry points for 
young people. Its adapta-
bility — from casual recrea-
tion to elite competition 
— helps millions develop 
confidence, skill, and pas-

sion for movement.

SUSTAINABILITY
By sharing other action 
sports‘ facilities, Scoote-
ring maintains a remar-
kably low footprint. This 
approach minimises finan-
cial and environmental de-
mands while maximising 
visibility, engagement, and 
entertainment value for 
audiences and hosts alike.
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ROI FOR  
THE HOST CITY

NAMING RIGHTS
Integration of the city & event logos visible in the venue 
and the broadcasting assets which provide audiences or 
impacts becoming a tangible value for the city.

MARKETING RIGHTS
Potential revenue sources include ticketing, fan zone  
activations, food & drink sales, public & private  
sponsorship deals, domestic media rights and more.

REACH 
Daily content edition for social media and news. Creation 
of a tailored marketing campaign, focused on promoting 
your city to specifically meet your strategic goals.
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300 COMPETITORS
250 FAMILY AND FRIENDS
30 SUPPORT STAFF
20 WORLD SKATE FAMILY
600 TOTAL VISITORS
2000 LOCAL SPECTATORS

ROI:  $2 MLN PER EVENT

ECONOMIC 
IMPACT
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STREET COMPETITION PARK COMPETITION

011

WATCH IT

https://youtu.be/RdNC2l9RB-w?si=5JmSbCapulR6h2Tx
https://youtu.be/70BnIdh3OlM?si=Y26J460hDQe6pMvA
https://youtu.be/RdNC2l9RB-w?si=5JmSbCapulR6h2Tx
https://youtu.be/70BnIdh3OlM?si=Y26J460hDQe6pMvA
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EVENT REQUIREMENTS
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EVENT REQUIREMENTS
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EVENT REQUIREMENTS
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GET IN 
TOUCH!

TO EXPLORE HOSTING OPPORTUNITIES FOR  
SCOOTERING WORLD CHAMPIONSHIP: 

 EVENTS@WORLDSKATE.ORG


